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INSTALLERS

Upgrade to Kubu
as standard

Y..” Windows

with Kubu as
standard

PVCu
Doors

with Kubu as
standard

Conservatories

with Kubu as
standard

Solidor
Doors

with Kubu as
~ = 5 standard

Kubu is a Smart sensor that monitors the status of doors
and windows and will alert homeowners if there’s anything

to worry about. Our full range is Kubu enabled without
increasing your time or difficulty to install.

E Fabframes Ltd

arnel Wﬁ’ ** ONLINE ORDERING - 5 DAY LEAD TIMES

specialist manufacturer of Optima PVC-U Windows, Doors and Conservatories

sales@fabframes.net | 01626 333 713 | www.fabframes.net
BS EN1279 Sealed Units | KMS73851 BS7412 PVC-U Windows | PAS23-1 & PAS24-1 Fabricator General & Enhanced Security Doors | KMS73352 BS7950/7412 Enhanced Security Doors



Is your supplier
working to make your
business a success

or are you working to make your
suppliers business a success?

B S

AU PACE -

INTERIOR DOOR &

T T THEOeN b eSS, T
T A TS P —, S

‘i [ RS S S ——

SCREEN SYSTEM . |
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Bl T g m - Midland Aluminium Limited offers an extensive
2 W/ , oAth | | range of Aluminium products with unique
¥ \ ’, features that not only help make the sale but

also earn valuable recommendations thanks
to their superior appearance.

We also supply, free of charge, high-quality
leads to our trade customers through internet
and magazine advertising.

NEW ALU SLIDER door system includes
concealed drainage & the flexibility of either
slide-only or lift-and-slide options.

HERITAGE STEEL LOOK
ALUMINIUM WINDOWS & DOORS

<\ LIFT+SLIDE

PATIO DOORS

FREE UPGRADE to lift-and-slide on
| all Alu slider patio doors

INTEGRATED
TRICKLE
VENTILATION

WEEKLY DELIVERIES TO ALL AREAS OF THE UK

Call Jason Wootton -
ALU FLUSH SASH now to put Midland Aluminium
to work for your business.

ALUMINIUM WINDOW

~ MIDLAND
1 ALUMINIUM
- 01785 267907 | 07538 800203

sales@midlandaluminium.co.uk

100MM SLIM
SIGHTLINES

MIDLAND ALUMINIUM LTD, (B5405) STAFFORD RD, ST20 0JR



october eight

Blimey, what a cracking month in the glazing game -
it's like the industry woke up, downed a double espresso,
and decided to show off. Let's dive into the highlights, shall
we?

Starting with Conservatory Outlet's apprenticeship
triumph: Warehouse Manager Adeoye Adedayo just nailed
a Level 5 Apprenticeship in Operations Management,
equivalent to a foundation degree. According to CEO Greg
Kane, this has sparked operational wins, like adopting 55
principles that boosted their transport and warehousing
scores to record highs in customer surveys. It's proof that
investing six figures in training - with 75% of staff now
upskilled - isn't just fluffy stuff; it delivers real efficiency gains
and a beefier bottom line.

Over at Lohmann, they're bonding innovation with a
cheeky wink at old-school methods. Their Duplocoll 56024
rolls and 210086 spools reportedly slash cure times for
glazing bars, offering immediate handling strength across
wide temperature ranges. Fabricators say this means faster

Skyent#

the ultimate roof vent

Professional
friendly
service

Training
For Your
Installers

WENDLAND

Aluminium Lantern
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production and cleaner aesthetics, all while trimming waste
for slimmer, greener designs.

Howells Patent Glazing lit up Salford Museum with a new
hip-ended rooflight, using Class 2 double-glazed units:
9.5mm heat-strengthened laminated inner pane and Bmm
toughened self-clean outer. This setup blocks 99% of UV
rays, per the specs, protecting artefacts while flooding the
space with natural light. Jo Byrne, Operations Manager,
notes it's transformed a leaky old dome into a welcoming
hub, backed by research from The Rooflight Association
showing daylight boosts alertness - handy for those art club
sessions.

Pilkington's Mirai glass debuts in Watford's 278-home
regen project, with 4,500m? of Suncool 70/35 coating.
This low-carbon wonder has 52% less embodied carbon
than standard float, says Pilkington UK, blending solar
control  (70% light transmission, 35% energy
transmittance) with low-e for year-round comfort and lower
bills. Bhavin Halai from Prime Glaze calls it a benchmark for
decarbonisation without quality dips.

Carl F Groupco's hit a milestone with their one-millionth
Roto Espagnolette sold - those twin-cam locks with up to
four pairs of reverse locking points and Grade 5 RotoSil
corrosion resistance. Julie Warner reports it's a hit for
outward-opening windows up to 1,800mm sash rebates,
underlining reliable security in coastal climes.

Full

contact vision

01675 481920
press@visionpublications.co.uk
W @vision_mags

november issue deadline
24th october @5pm

The views expressed by contributors in
Vision are not necessarily those of the
publisher and Vision Publications take no
responsibility for any errors. The publisher
also accepts no responsibility for the
advertising content, including any error,
omission or inaccuracy. Vision Publications
retains the right to re-publish any images
or information sent to the publication.

Guardian Glass's new Al assistant,
Claria, is a brainy beast answering tech
queries in seconds, recommending
glazing to meet codes and even
pinpointing suppliers. Steven Scrivens
says it's revolutionising how we
navigate product configs, making life
easier.

On brand awareness, our "Worth a
Read' nails it: consistent advertising
builds top-of-mind recall, something only
achieved through consistant and
planned advertising.

Finally, High Spec's new aluminium
panel doors are a stunner Their
sublimation process applies hyper-
realistic woodgrain over powder-
coated profiles, creating effects that,
as they put it, 'need to be seen to be
believed." Impressing onlookers with
timber-like authenticity minus the
maintenance hassle, it's a cheeky
fusion of style and smarts for premium
installs.
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WENDLAND
Glass Roof

Technical
Support

Insulation
Cut ToSize

Free Delivery
To Site
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Warm Roof
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Contact our teamon 0117 956 5000 or sales@pcrl.co.uk visit online www.pcrl.co.uk
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heavy-duty
upgrade

cookebrothers.co.uk

Master hinge maker Cooke
Brothers has introduced
Loadmaster Plus, a new range of
architectural hinges that are
specifically engineered for high-
performance doors that need
hinges with additional strength,
durability, and load-bearing capacity
up to 200kg.

Developed in response to demand
from specifiers working on largen
heavier doors in  high-traffic
environments, Loadmaster Plus
retains the core features of the
original Loadmaster but steps up the
performance with a 4mm-thick hinge
leaf, stainless steel washer, and a
beefed-up barrel design. The result is
an even more robust hinge that
offers superior load-bearing capacity
and enhanced stability for doors
weighing up to 200kg.

Loadmaster Plus is tested to
EN1935:2002 Grade 14 with
independent testing up to 200kg, is
Certifire approved, and comes with
Cooke Brothers’ 25-year guarantee.
It is available in both fixed pin and lift-
off options, with a wide choice of

finishes and types, including reduced-
ligature, dog bolt, and conductor
hinge models as special options.

“Loadmaster has been a mainstay
of our hinge range for years, but
some projects simply demand more,”
says Tim Cooke, MD at Cooke
Brothers. “Loadmaster Plus gives
specifiers the extra strength and
stability they need for bigger, heavier
doors  while  maintaining  full
compliance.”

The new hinge is available now and
is already attracting interest from
architects, OEMs, and architectural
ironmongers working on demanding
projects in healthcare, education,
commercial, and public sector
buildings.

30 years
of trading

vistapanels.co.uk

This year marks a major
milestone for Vista, as the company
celebrates 30 years of
manufacturing composite doors
and supplying to the new build, RMI
and social housing sectors.

Over the past three decades, they
have built their reputation not only on
the quality of their products but their
long-standing partnerships with their
suppliers.

One of those partnerships is with
DoorCo. This year, the two companies
celebrated 10 years of their strong
collaborative relationship. To mark
the momentous occasion, some
members of the DoorCo team visited
Vista’s site in Liverpool with cakes for
the staff. They took a tour of the
factory and took the time to catch up
with the Vista team, to reflect on
their collaboration and discuss what
their mutual future looked like.

Speaking about their work
together so far, Chris Burrows,
Commercial Director at Vista said
“Suppliers are as important as
customers and in the last 10 years
DoorCo have been very supportive of

us. The most crucial part of getting to
30 years is having reliable partners,
those who will pick up the phone
when you need to call, who offer the
best U-values, the best styles and the
best quality.”

Ben Aspinall, Commercial Director
at DoorCo, agreed saying “We see
Vista as a key partner for DoorCo.
Over the years we've worked closely
with them to develop products and
services that allow them to tie in
some of their key builders.”

The two teams have collaborated
on a number of successful projects
across the decade, driving both
businesses forward. lan Smith, Head
of Sales at Vista, reflected on a
recent cooperative venture,
developing and launching the County
Collection:

“We had a new build customer
who wanted something bespoke just
for them. DoorCo worked very closely
with us to design a range of doors
that was unique. That's when we
came up with what we now call the
County Collection, 3 bespoke door
styles that were unique to them.”
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MECHANICAL PVC I&WINDOWS)
& VERTICAL SLIDERS

EUROCELL (BIFOLDS)
ALUMINIUM PRODUCTS
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Fareham

Paignton

Plymouth

T 01392 824288 T 01329 284224 T 01803 660239 T 01752 230080 T 01202 735522
F 01392 824108 F 01329 233116 F 01803 660209 F 01752 230089 F 01202 744460

SPECIALISTS

FOR CASEMENTS, DOORS, HERITAGE SLIDERS,
Bl-FOLD DOORS, REVERSIBLES & CONSERVATORIES

TOTAL 70C (CHAMFERED)

TOTAL 70S (SCULPTURED) EDGE
HERITAGE VERTICAL SLIDERS
70mm FULLY REVERSIBLES

RIO FLUSH SASH
CALIBRE
SLINOVA PATIO

KM 33941 - BS7412 General Weather Performance
KM 567916 - Window Energy Ratings

KM 68598 PAS 24 Windows
KM 69987 - PAS 24 Doors

FM 539482 - Quality Management System

Poole

REHAU
VINTIAY AUTHORISED
PARTNER

Secured by Design

EX Oy

Police Preferred Specification

Head Office

T 01803 666633
F 01803 663030

Aspen Way, Yalberton Ind Est
Paignton, Devon TQ4 7QR
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« lanterns * windows

Sliding Doors Bifold Doors

» From £499 per leaf (0xxo) * From £365 per leaf (5.5.0)

+ 35mm beaded interlock « Super Slim profiles

* Quick glaze bead * Quick glaze bead

* 1.4 W/m2K — compliant * 1.4 W/m2K - compliant

« PAS 24 (laminated glazing) « PAS 24 (laminated glazing)

= Grey, white, black, grey on white - 5 days - Grey, white, black, grey on white - 5 days

+ 1000mm x 1000m - £525.00

* Free Solar control glazing + 2000mm x 1000m - £825.00
« In stock sizes available next delivery * In stock sizes available next delivery
* Unique bonded stepped system. » Quick glaze system, fitted in minutes.
* 1.4 W/m2K - compliant * 1.4 W/m2K - compliant
« PAS 24 (laminated glazing) - PAS 24 (laminated glazing)
- Grey, white, black, grey on white - 5 days « Grey, white, black, grey on white - 5 days

trade suppliers to the south

01425 205465 enquiries@alimax.ltd www.alimax.ltd



FREE DELIVERY TO SITE
Uy

GLAZED
From

£55¢

10-15 DAY LEAD TIME

per sq mtr

IN STOCK COLOURS ONLY

HIGHLY-VERSATILE
EASY-TO-OPERATE STSTEM

* Attractive, slim-line profiles offer reduced sightlines
* Featuring Smart’s Quick-Glaze Bead UN3160G

* Quicker fabrication and installation, saving costs
* Quick-Glaze Beads designed to be easy to remove

* Glass Adjustment Kit & Adjustable Rolling Hinges
FOC as standard



Our state-of-the-art aluminium factory represents
the pinnacle of modern manufacturing and
engineering excellence. Designed with
cutting-edge technology, automated systems,
and strict quality control protocols in aluminium
production, processing and finishing. Every
aspect of our operation reflects a commitment to
innovation and delivering an exceptional service
to our trade partners.

Our decision to invest
in state-of-the-art
machinery wasn't just
about upgrading
tools, it was about
transforming our
capabilities allowing
us to stay ahead in a
rapidly evolving
market.

ENGINEERED FOR A FASTER FIT

AND GLAZED IN SECONDS



flohmann

bonding innovation
with precision

and purpose

lohmann-tapes.com/smart-building/windows
01908 690837

In an industry where precision, durability, and
aesthetics converge, the demand for innovative
materials has never been higher. For decades,
mechanical fasteners and wet glazing methods
dominated the glazing sector. But today, high-
performance adhesive tapes are at the forefront
of this transformation.

Adhesive tapes have evolved far beyond simple
bonding solutions. Modern adhesive solutions are
engineered for architectural glazing and deliver
structural integrity, long-term weather resistance,
and clean aesthetics, accelerating production
timelines and reducing on-site labour. For window
fabricators and facade specialists, the benefits are
faster assembly, cleaner lines, and a consistent bond
that stands up to environmental extremes.

Looking specifically at the glazing bar applications,
traditionally labour-intensive, Lohmann offers a
solution with precision-cut adhesive tape systems like
Duplocoll 56024 rolls and Duplocoll 21006 spools
which offer superior adhesion, immediate handling
strength, and reliable performance across a wide
temperature range. These tapes not only eliminate

the cure time of traditional adhesives but also ensure
a bond that enhances the visual clarity of the
installation.

In a competitive market, every detail counts, from
the speed of production to the look and lifespan of
the final product. Lohmann’s adhesive tape
technology enables glaziers and manufacturers to
meet the rising expectations of architects, builders,
and end users alike.

As aesthetics, sustainability and energy efficiency
become integral to building standards, Lohmann’s

product selection offers environmental and
application advantages. By reducing waste and
enabling slimmer, more thermally efficient designs,
they contribute to greener construction practices
without compromising on durability and style.

The future of glazing is clear. It demands long-term
performance at a competitive rate. With Lohmann,
the objectives are met by smart solutions, supported
by an organisation that is committed to continuous
improvement and innovation.

new rooflight for
museum & art gallery

info@howellsglazing.co.uk 01384 820060

A new aluminium rooflight from Howells Patent
Glazing (Howells) has transformed a learning
space inside Salford Museum & Art Gallery,
creating a bright, dry and comfortable
environment for learning, creativity and recreation.

The patent glazing specialist was appointed by
Manchester-based contractor, Schofield & Sons to
design, supply and install a new rooflight. The existing
rooflight — domed polycarbonate in an aluminium
frame — had reached the end of its service life; it
leaked and no longer admitted sufficient natural light.
The works qualified for the Arts Council England
Museum Estate and Development Fund (MEND).

Rooflight specification

Howells recommended a standard hip-ended self-
supporting rooflight following an extensive site
survey. This system is more robust than the original
rooflight and works well with Class 2 glass which was
a requirement of the specification.

Class 2 glass is not designed to be walked upon
but is non-fragile. While a rooftop barrier surrounds
the new rooflight, the glass adds another level of
safety in the event of a fall, preventing a person from
falling through.

For additional strength and lasting performance,
Howells fabricated the rooflight using double glazed
units comprising 8.5mm heat strengthened
laminated inner pane and a Bmm toughened self-
clean outer pane. The laminated inner pane also
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provides significant UV protection, blocking up to
99% of harmful UV rays.

Comfortable indoor environment

Creating an inviting space was an important
consideration in the specification process as Jo
Byrne, Operations Manager for Salford Museum &
Art Gallery explains: “The room is used as a learning
space — we hold workshops in there; schools use it
for lunch; and we have clubs, such as Salford Art
Club, who rent it from us, so it needs to be a
welcoming environment with plenty of natural light.”

New research commissioned by The Rooflight
Association has revealed that natural light is
extremely beneficial to building occupants, in addition
to the everyday running of the building. It has a
positive long-term impact on human health and
wellbeing, including boosting alertness and the
concentration of occupants.

The provision of natural light, therefore, is a real
advantage for the museum and art gallery when
engaging with schools, colleges, and other education
providers as well as community groups and those
seeking venue hire.

Thermally broken system

All Howells’ rooflights are made from recyclable
aluminium and use a fully thermally broken bar
system which reduces heat transfer, prevents heat
loss in winter and heat gain in summer. It also
reduces draughts and cold spots and prevents
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condensation. This superior thermal performance
contributes to a more pleasant indoor environment
and lower energy bills.

The aluminium frame is powder coated in RAL
7018 (Anthracite Grey) both inside and out. This
protective and decorative layer offers exceptional
resistance to weathering, corrosion and wear,
ensuring longevity and minimal maintenance.

Overcoming challenges

Access proved the greatest challenge during the
two-month project. The rooflight could not be
reached from above due to restricted access at roof
level. Instead, materials and components had to be
carried through the Grade Il listed building with the
team navigating a Victorian staircase and elaborate
early 20th century entrance with double doors. The
majority of works were carried out from a scaffold
platform built at eaves level inside the learning room.



Steel and
aluminium
construct
engineere

High security
hardware:
bespoke Gerda
manufactured
multi point

locking system.

Construction: .
Your customers y
will LOVE the -
THUNK every

time they

Close a Gerda.

Superbly
engineered:
No warping. N
bowing. Eliminate
costly call backs
— fit once for
permanent
customer
satisfaction!

Share the LOVE of the THUNK with homeowners — become a Gerda installer today.

G=RDA | SCAN

SUPERBLY ENGINEERED DOORS to find out more:

Pioneer Trading Company Essex Ltd is the official distributor of Gerda steel and aluminium entrance doors, licensed to sell them through installers, property developers and construction
companies, or direct, throughout the UK. The Gerda steel and aluminium entrance door range has no connection to Gerda Security or Gerda Security Products,




worth a read

vision 01675 481 920

In competitive markets, unless
you've got a truly groundbreaking
product, one advert alone isn’t going
to transform your business. That's
not because advertising doesn’t
work—but because effective
advertising is about more than a
single appearance. The real value of
advertising is in repetition. It’s about
building brand awareness so that
when customers are ready to act,
yours is the first name they
remember.

When customers are happy with
their current supplier, they’re not
actively shopping around. Why rock
the boat if everything is working? But
when things go wrong—and they
inevitably do—the question is: whose
name comes to mind first? That's
where consistent advertising makes all
the difference.

Every time your brand appears in
Vision, you build familiarity and trust.
The more often readers see you, the
more comfortable they feel with your
company. This is the essence of brand
awareness.

Take McDonald’s. Everyone on the
planet knows who they are. Even in the
remotest village in Peru, there's
probably a toddler who can draw the

golden arches with a crayon. Everyone
knows who they are. They could
probably stop advertising tomorrow
and still sell burgers by the truckload.
Yet they advertise constantly. Not to
tell you they exist, but to make sure
that when you decide you fancy a quick
meal, their name comes up before
anyone else’s. It's not awareness
alone—it's about being top of mind* =
at the right moment.

The same applies in the window and
door game. Customers are, generally
speaking, creatures of habit. If their
supplier turns up on time, gets the job
done, and doesn’t accidentally put the
hinge on upside down, why would they
switch? Answer: they won't. They're
not even looking. But the second that
supplier makes a mess of it - when the
delivery doesn’t arrive or turns up
damaged - suddenly the market is
open. And if you've been advertising
steadily, it's your name they’ll think of.
If you haven't?

One of the biggest frustrations
businesses have with print advertising
is traceability. Customers rarely pick
up the phone and say: “Hello, | saw your
advert in Vision, and now I'd like to
spend fifty grand.” More often, they’ll
search your name online because they
remember it and they’ll ring up without
ever mentioning the magazine. The
result is the same, you got the lead, but
the link back to your advert isn't always
obvious.

Take Notan as an example. In our
September issue, we featured their
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new sales rep, Olly Nicholson,
alongside a full-page advert promoting
their integral blinds. On day one of
publication, Notan confirmed visit
requests for Olly and quote enquiries
directly linked to the exposure. Why?
they told it in Vision, where it landed in
front of the right people who saw
Notan’s advert with the proud
statement of the Industry’s “Only 10
Year Guarantee on Integrated Blinds.”
A promise made possible by a religious
ethos of quality—shared by everyone
from the lads on the factory floor to
senior management.

And here’s another example. Notan
once ran a half-page advert for a roof
light blind. At the time, it seemed
quiet—no big surge of calls, no rush of
new business. But months laten
customer’s came back to that very
issue, saw the discount they'd offered,
and placed two order’s. What does

that show? That magazines have
staying power. Our readers keep hold
of the magazine, refer back to it, and
act when the timing suits them.
Sometimes it’s not that they weren'’t
interested in your product—it's that
they weren't ready yet.

So here’s the reality: after 30 years
of publishing Vision, we can say this
with absolute confidence. Advertising
is not a one-night stand. It's a long-
term relationship. You don’t run one
advert and expect to be showered in

phone calls. You run adverts
consistently,  build  trust, build
familiarity, and then—when your

competitor inevitably messes up—
you're the first name on speed dial.

And if you think that sounds boring,
tedious, and relentless—good. Because
that's exactly why it works. Remember,
if you'’re not visible, you're not in the
running.

degree
apprenticeship
programme
sees further
success

conservatoryoutlet.co.uk

Conservatory Outlet’s
apprenticeship programme
continues to go from strength to
strength, with Warehouse Manager
Adeoye Adedayo becoming the latest
employee to complete a Level 5
Apprenticeship in Operations
Management.

Adeoye, who has been with the
Wakefield-based fabricator for four
years, successfully concluded the
course - equivalent to a foundation
degree - after building an extensive
portfolio of on-the-job and off-the-job
projects. Alongside practical and
academic work, Adeoye also received
one-to-one mentoring from his tutor
and support from the company itself.

“The apprenticeship has equipped
me with the skills and knowledge to
lead and motivate my team,” Adeoye
said.
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“I've gained new insight into team
building, conflict resolution and
strategic planning. It's had a positive
effect on everything, and | can’t believe
that I've achieved a foundation degree.
This qualification gives me a strong
platform for the future, and I'm
committed to taking on new
challenges and opportunities for
growth within the organisation.”

As part of his final project, he had to
propose and implement new
warehouse processes, which were
then measured by and discussed by a
panel of independent assessors.

These changes, including the
adoption of 5S principles, have already
delivered operational improvements,
with Conservatory Outlet’s transport
and  warehousing  departments
achieving their highest-ever scores in
the company’s quarterly Customer
Journey Survey - a key metric the

manufacturer uses to monitor
performance.

Reflecting on Adeoye’s
achievements, Greg Kane,

Conservatory Outlet’s CEQ, said: “I'm
incredibly proud of Adeoye. He has
worked very hard to reach this point
and has grown both personally and
professionally throughout his
apprenticeship. His development has
been a joy to see as he’s progressed
through the company to his current
position in our management team.”
“His success is a clear example of
how investing in people drives tangible
business benefits. Our apprenticeships
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aren’t just a training programme,
they're a route to better processes,
stronger leadership and a more
resilient business.

Adeoye’s accomplishment — sits
within a broader training programme
that the business continues to scale.
Conservatory Outlet has invested a
significant six-figure sum over the past
few years to embed and provide
opportunities for development across
all departments, from the office to the
shopfloor.

This sustained, long-term
investment has seen nearly 75% of its
employees benefit from either an
apprenticeship or job-specific training

courses. At the moment, the
fabricator has a further 11 people
working towards degree-level

qualifications and an additional 9

people on
apprenticeships.

And this comes at a time when the
fabricator is also rolling out free
training courses for sales
professionals working across its
Network of Premium Retailers.

Greg adds: “The dedication shown
by Adeoye and all our apprentices, plus
the willingness of colleagues to
support them, sums up who we are as
a business. We're always moving
forward, looking to be better and
provide a truly leading service.

“We view these programmes as
part of a long-term talent strategy that
benefits both our team and our
customers.”

undergraduate


https://www.conservatoryoutlet.co.uk

ADVERTISING
DOES WORK

L meran ~—| "Only 3 months into
Integrated —| our campaign and
Blinds — | we’re already
Magnetic & Electric options : ‘n genera ting new
-~ | business. The
* results speak for
| themselves.”

Mike Wyatt,
MD

Get your next quote now!

email or call:
info@notan.co.uk

01733 306947

IMAGINE WHAT 12 MONTHS
COULD DO FOR YOU

Print and email marketing options with free
artwork support, call now and get started

people & the glazing industry

VISIONmagazine
01675 481 920 | sales@visionpublications.co.uk



not all sealed
units are
created equal

tudor-glass.co.uk

Finding a sealed unit manufacturer
isn’t difficult. Everyone in the industry
is aware of the large unit
manufacturers making many
thousands of units a week. These
companies excel at volume
manufacturing. But this can result in
inconsistent quality and missing
units due to the fast-paced nature of
their operation. finding a sealed unit
manufacturer that still values a
personal relationship, cares about
the quality of each unit, and
manufactures consistently high-
quality units week after week, can be
more of a challenge.

For Tudor Glass based in
Chelmsford, Essex its all about the
customer. From point of order right
through to delivery, the focus is on a
friendly, professional service and a
blemish free unit. Tudor’s customers
understand the joys and financial
benefits of being able to rely on quality
sealed units from a trusted supplier
such as Tudor Glass. Final balances are
paid promptly on the day of completion,
avoiding the inevitable holding of the
final payment until the sealed unit is
replaced, which can wreck cash flow,
not to mention the hidden cost of going
back a second time and the jeopardy
that in the interim, the householder
has found other minor issues to hold
the balance even longer.

Tudor Glass is now in its 21st year

solid reputation for high quality glass
and loyal customer base, which include
trade professionals, builders, glazing
specialists, wooden window
manufacturers and DIY enthusiasts
who all value the quality and
exceptional levels of service that Tudor
Glass offer.

As you would expect from a
reputable sealed unit manufacturer,
Tudor Glass product range includes
double and triple glazed sealed units,
Argon and Krypton gas filled units for
superior  energy  performance,
toughened and laminated safety
glass, acoustic and self-cleaning glass
as well as having a lead work
specialist who has been with Tudor
right since the beginning in 2004.
Dave loves creating ‘one off’ bespoke
lead designs and works closely with
the client to ensure the finished result
exceeds the homeowners vision for
the artwork.

Tudor understands that timing is
crucial and can provide fast lead
times and flexible delivery options.

5 FREMIER SERLID L

THE SOUTH EAST'

www T

You can choose to have your units
sent to your workshop, warehouse, or
directly to site with a dedicated fleet
delivering units across Essex, and
within @ 100 mile radius of
Chelmsford, Essex.

Diane Blackmore and her late
husband Mike started Tudor Glass in
2004 and from the very beginning
they had a very clear vision of how
they wanted the company to evolve.
Diane still heads up Tudor Glass and
with her friendly office team they
adopt a ‘can-do approach. Its is not
unheard of for a customer to ask for
a replacement float unit due to a
break in, or emergency situation and
it can be ready for collection within an
hour or two, something the larger unit
manufacturers just cannot
accommodate or be close enough to
facilitate.

At Tudor Glass, our goal has always
been to combine reliability with a
personal touch. We are proud to be a
trusted partner to so many
businesses and homeowners and

Tudor @ Glass
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Diane Blackmore

remain committed to delivering
products and service that make our
customers’ lives easier, projects
smoother, and results better.

—Diane Blackmore,
General Manager, Tudor Glass

of trading, testimony to its long held,

guardian glass
launches ai-powered
assistant

guardianglass.com

Guardian Glass announces the launch of
CLARIA, a generative Al-powered assistant that
helps customers easily navigate the technical
aspects of glass and product selection.

Available now on the Guardian Glass website, the
Claria assistant combines decades of manufacturing
expertise and product knowledge in a single Al-
powered assistant. Customers can quickly access
extensive information, receive tailored
recommendations, and find answers on everything
from glass performance and production to selecting
the right products to help comply with regional
norms and building codes.

The Claria Al-powered assistant offers a range of
capabilities, including:

south west vision - october 2025

Answering technical questions about glass
properties, manufacturing, processing, and product
configurations.

Recommending glazing solutions that can help
meet project requirements and comply with local
regulations.

Identifying local suppliers who can provide the
glass in its fabricated form.

Guiding users to relevant content and resources
across the Guardian Glass website.

Supporting continuous, conversational
interactions where context carries over across
multiple queries.

Operating in all supported languages of the
Guardian Glass website and adapting to the regional
content of each site for a tailored user experience.

By automating inquiries, the Claria assistant helps
customers access information independently and
resolve complex questions in seconds. It allows users
to engage in natural conversations, receive
contextual recommendations, and explore technical
topics easily and efficiently, with supporting
resources provided alongside responses.

Steven Scrivens, Global Head of Digital Platforms
says: “Today's fast-evolving digital landscape is
transforming how customers search for information
and make decisions. Guardian is embracing this

12

change, providing customers with the ability to
access large bodies of information and generate
value-added results quickly and efficiently. This is
already changing the way we work, making us more
effective.”

Taysseer Sharaf, Director of Al and Data Science
Solutions at Guardian Glass, adds: “Our journey to
build the Claria assistant began with experimentation
and evolved into a scalable, intelligent solution. As the
vision matured, collaboration across teams helped
to ensure a strong infrastructure and a seamless
user experience. What started as a proof of concept
is now a cornerstone of our digital engagement
strategy.”


http://www.guardianglass.com
https://www.tudor-glass.co.uk

low carbon
glass project

pilkington.com/en-gb/uk

A new residential development in
Watford bringing forward 278
homes, is setting a benchmark for
sustainable construction in the UK,
becoming the first project in the UK
to install Pilkington Mirai, the lowest
carbon alternative to Pilkington UK’s
standard glass.

Pilkington United Kingdom Limited
part of the NSG Group, provided
Pilkington Mirai Suncool™ 70/ 35 for
the 1 Sydney Road scheme, developed
by Signia. The project, which includes
residential apartments along with
amenity spaces, marks the debut of
Pilkington Mirai in a UK residential
setting.

Pioneered using a combination of
alternative fuel, high recycled glass
content, and green electricity sources,
Pilkington Mirai has 52% less
embodied carbon when compared to
Pilkington UK’s Pilkington Optifloat
Clear glass, without compromising on
performance, quality, or aesthetic
appearance.

Glass unit manufacturer Crystal
Units and window fabricator Prime
Glaze partnered to deliver 4,500m? of

6 mm Pilkington Mirai Suncool 70,/ 35
to the scheme. This installation forms
part of a wider regeneration
programme aiming to create high-
quality, environmentally responsible
housing in Watford.

By incorporating a high-
performance  Pilkington  Suncool
70/35 coating to the glazing
residents can enjoy multiple benefits.
With advanced solar control and low
emissivity properties, the glass allows
high levels of natural daylight into the
homes while reflecting solar heat,
preventing overheating in warmer
months and improving thermal
insulation in colder ones. This
translates into reduced reliance on
artificial  heating and  cooling,
supporting lower energy costs and
increased comfort.

Bhavin Halai, Managing Director at
Prime Glaze said: “By incorporating
the lowest embodied carbon
alternative to regular float glass on the
market, we're not only enhancing the
sustainability of the Watford
regeneration but also setting a new
standard for future developments.

“As the industry continues to evolve,
products like Pilkington Mirai will be
crucial in driving environmentally
friendly development practices and
demonstrating how the built
environment can make the move
towards decarbonisation without
compromising on the quality of
materials.” Arne De Ceapog,
Specification Manager at Pilkington

UK said: “We're excited to debut
Pilkington Mirai, not only because it
provides much needed affordable
housing and community spaces but
also recognises the importance of
considering sustainability.”

“Pilkington Mirai represents a
significant step forward in the glass
industry's efforts to decarbonise the
entire built environment. This project
is a great example of how we're
helping developers and asset owners
move closer to meeting the 2030 and
2050 carbon reduction targets.”

Phil Hallworth, Technical & Sales
Director at Crystal Units said: “This
project sets a strong precedent for
future developments that aim to
balance environmental responsibility
with the need for high-performance
building materials.”

half a century
of service at

sales@carlfgroupco.co.uk
01733 393 330

Carl F Groupco is proud to
celebrate a combined half a century
of commitment as two long-standing
employees, Jason Hart and Richard
Booth, mark milestone anniversaries
with the company.

Jason Hart, Warehouse Operative
at the Peterborough depot, has
reached an impressive 30 years of
service. Since joining the company in
1995, Jason has become a well-
respected and dependable member of
the team, renowned for his accuracy,
reliability and attention to detail in
ensuring customer orders are fulfilled
correctly. His consistency and
dedication have made him a trusted
figure within the warehouse and a key
contributor to Carl F Groupco’s
reputation for service excellence.

Richard Booth, Warehouse
Supervisor in the Peterborough depot,
is celebrating 20 years with the
business. Joining in 2005, Richard’s
strong work ethic and commitment to
the team saw him progress to
Supervisor in 2016. In this role, he
continues to lead by example,

supporting colleagues and overseeing
the smooth operation of the depot to
deliver the high standards that
customers expect.

Owen Coop, CEO of Carl F Groupco,
commented: “Jason and Richard’s
service to the business is a fantastic
achievement and something we are
incredibly proud of. They exemplify the
loyalty, dedication and teamwork that
defines the company. Their combined
50 years of service highlight not only
their personal commitment but also
the supportive culture and strong
working practices we maintain as a
business. Here’s to many more years
of their valuable contributions.”

Carl F Groupco is one of the UK’s

only independently-owned hardware
distributors, supplying an extensive
range of premium quality window and
door hardware to the fenestration
industry. With over B3% of its
employees having been with the
company for more 10 years, Carl F
Groupco demonstrates an exceptional
level of staff loyalty, reflecting a culture
of stability, professional development
and job satisfaction.

In a market of change, staff
longevity is always worthy of
recognition, and milestones like Jason
and Richard’s demonstrate the
stability and commitment that set Carl
F Groupco apart.
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TPLTRADE

LIMITED

Here to
help you

Get a
Better
Deal

NATIONWIDE SERVICE

7.30-21.30
Open 7 Days

Per Week

PVCu
Aluminium
Hardwood

Aluminium Clad Timber
Lanterns
Conservatory Roofs
Flat Roof Vents
Veranda’s

www.tpltrade.co.uk

01332 412002 Midlands
01642 927755 North
0118 9071514 South

0117 9269451 West & Wales
enquiries @tpltrade.co.uk

-

A
WENDLAND

Aluminium & PVCu
White or 7016 Anthracite
Greginc DUAL Colour
espoke sizes
10/14 Day UK Delivery

NOW available
in ANY RAL

Roof Lantern Solutions

Associated Company

LE

Aluminium Doors UK Limited |

Doors

Bifolding
Patio
Residential
Commercial

inium

Composite
Stable
Automatic

www.aluminiumdoorsuk.co.uk

Alum
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Far less excavation work and waste
material to dispose of compared to
traditional methods of construction.

4x3m Flat Roof Extension

£4,054 . v

WALL
U-VALUE

0.16

165..

TOTAL

4x3m Edwardian Extension

£5,574 . i
4x3m Lean-To Extension

£4,571 . var

INSULATION

PRICE DOES NOT INCLUDE CLADDING,
WINDOWS OR DOORS

FREE NATIONWIDE DELIVERY

sales@warmerroof.com 01373 473 900 www.warmerroof.com




HIGHLY INSULATED
W TIMBER STRUCTURE

The Future of
modular home
extension kits
designed and

manufactured fo

ease of fitting

A Warmer Room Extension can take all the worry and
much of the effort out of any new project. What is more,
our competitive pricing, rapid manufacturing and delivery
turnaround mean that you can enjoy a brighter, more
spacious home quicker and cheaper than a traditional
extension. Using our existing innovative pod system, we
have created the most stunning, beautifully crafted
extensions that will transform and expand any home living
space forever whilst providing quick and easy installation
process for all installers.

Timber is a natural insulator. As a result,
timber frame buildings are more
thermally-efficient and require less energy,
making them cheaper, easier (and greener)
to heat without the risk of condensation.

gmsmart’
B S AV

REQUEST
YOUR TRADE
INFORMATION

FACTORY ASSEMBLED

MODULAR KIT

A unique, pre-fabricated modular pod
system ensures a speedy installation with
no on-site disruption. Average install time
5 days.

) AN

Registered

Pracioes Sathemitg

2

As seen In

APPROVED
WITH

+/CLADDING
+ RENDER
+ BRICK SLIPS

TESTED &
APPROVED SYSTEM

Your Warmer Room has undergone extensive
independent testing processes to ensure the
system not only meets building regulation
requirements but exceeds and outperforms like
no other system

PACK TODAY

aApE

T h

MADE-TO-MEASURE SYSTEM, PRECISION ENGINEERED IN OUR 40,000 SQ FT MANUFACTURING FACILTY BASE IN FROME I

IN-HOUSE BUILDING CONTROL

We understand the process can seem
daunting for any first-time Building Control
users. For this reason, Warmer Roof have
created a dedicated in-house specialist team
to process your application and guide you
every step of the way. This personal touch is
designed to provide a stress-free building
control experience.

ROOF SWAP:
ROOF & FRAMES :
NEW BUILD EXTENSION: £850+VAT

£355+VAT
£395+VAT




o top tips
for strategic blogging

Helen Savage, copywriter to the glazing industry, explains
the importance of getting strategic with your business blog.

Business blogs can be a little more informal than some
other elements of the marketing mix, but they still need an
overriding strategy to ensure the messaging throughout
remains consistent and on target.

Each blog post should work as a standalone piece for
visitors searching for more information on that one topic, but
they should also work as a series, to give people an overview
of your company philosophy and personality.

Here are some top tips for creating a strategy for your
blog:

1. What are your key messages?

What are the key points you would like to get across to
readers that land on your blog? Of course, each blog will be on
a different topic, but there should be an overriding message
through them all. For example, are you a family-run installation
business, or a systems company focussed on sustainability?

2. Who are you talking to?

The next thing to consider is who your blog is for. No blog
post, or any other piece of writing for that matter, will appeal
to everyone so try to imagine one ideal customer that you are
writing for and keep the content specific to them. \When your
ideal audience land on the post, they will feel like you are talking
directly to them and are more likely to engage.

3. Plan, plan, plan!

You may or may not be a planner by nature, but when it
comes to blogging, as with any other communications medium,
it is important to plan out your content. A good blog for
example should have a mix of personal posts, fact-based
articles, and product posts, and it's good to mix them up to
keep things interesting.

4. Measure

Once you have set your blog strategy and you are happily
following your planned schedule, be sure to measure its
success. Are some posts getting a lot more views or
engagement than others? If so, is it possible to tweak your
strategy and add in more of the posts people like? After all, it
is your audience you should be writing for, not yourself.

5. Keep an eye on the competition

While it shouldn’t take up too much of your time, there is
nothing wrong with keeping an eye on your competitors to see
what they are up to and what they are talking about. Perhaps
they are raising an issue you want to share an opinion on, or

perhaps they have taken a view on a

subject that you have a unique

perspective on. Either way, it's

another effective way of staying

on top of current issues to feed

into your overall blogging
strategy.

Business blogs with a
clear strategy not only run
more smoothly but also
garner  better results.
Companies that are taking

the time to plan their

blogging strategy
carefully are reaping
the rewards.

.
¢y BlogWrite
Helen Savage

Director

Rota TSL Expagnolette

roto
espagnolette
window lock sold

Independent hardware supplier Carl F
Groupco has sold its one millionth Roto
Espagnolette Window Lock, underlining
both the popularity of the product and
the strength of its partnership with Roto.

Julie Warner, Roto Product Manager,
said: “Our customers consistently value the
combination of quality, reliability and
functionality that Roto delivers. Reaching
the one million milestone is clear evidence
of this.”

The Roto Twin-Cam Security Lock
Espagnolette has been designed to provide
a high level of security for outward opening
windows.

The espagnolette features up to four
pairs of dual reverse locking points. When
the handle is operated, it drives the double-
sided strikers from opposite directions,
ensuring maximum burglary protection.
The Roto SSL Espagnolette is suited for
both top and side hung outward opening

retires from ggf

John joined the GGF as President in
2017, becoming its Managing Director in
early 2020 before stepping into his
recent position as CEQ, in July last year.

His appointment to the GGF followed a
distinguished career in the glass industry
spanning more than four decades. This
encompassed a series of senior
management and accountancy roles
including general management and
directorships  at  Toughglass  and
Independent Glass.

Commenting, John said he had full
confidence in the GGF Group board and
EMG to move the GGF Group forward into
an exciting new phase of delivery.

He said: “It has been an honour and a
privilege to lead the GGF Group over the
past six years. Working alongside so many
dedicated colleagues, Members and
partners has been one of the most

casement windows, accommodating sash
rebates between 240mm and 1,800mm.
Profile-related keeps are available and the
espagnolette is compatible with all leading
profile extruders.

Both espagnolette options feature
RotoSil surface protection, providing a
Grade 5 finish that is particularly important
for coastal applications.

Carl F Groupco is a longstanding Roto
partner and one of the UK’s largest
stockists of its hardware. Its portfolio
includes espagnolettes, hinges, sliding door
systems, tilt & slide hardware and
reversible gearing. The company holds
around £5.5 million of stock across all
product ranges, enabling it to fulfil over
98% of orders within 24 hours.

Julie commented: “The strength of our
partnership with Roto supports the service
reliability that customers expect from us.
The one millionth sale demonstrates not
only the quality of Roto’s products, but also
the trust fabricators place in Carl F
Groupco to deliver consistently.”

Reaching one million sales is a clear
endorsement of both the product and the
partnership behind it. For fabricators, it
underlines why Carl F Groupco is trusted as
a leading hardware supply partner: proven
product quality, reliable availability and
service levels that ensure orders are
delivered on time, every time.

rewarding experiences of my career.

‘I am very proud of what we have
achieved together the role the Group
continues to play in supporting and
advancing the glazing industry.”

“As | step back, | do so with full
confidence in the Board, the EMG, and the
talented people across the Group to carry
forward our strategy and build on a very
strong foundation.”

The GGF Group board and EMG are
actively engaged in a recruitment process,
with an expectation to make an
announcement on a new appointment
shortly.


https://www.carlfgroupco.co.uk

business pilot
integrates
assure
certification

info®@businesspilot.co.uk

Business Pilot has launched an
Assure Self-Certification Export
Template, making it easier than ever
for installers to register their work
with Assure - without the hassle of
duplicate data entry.

With the new update, installers
can select Assure as their preferred
self-certification scheme  within
Business Pilot. Once set, contracts
needing certification are flagged
during the normal workflow. The
system then reuses existing project
details, so the certificate is
generated quickly and accurately,
with no risk of errors from re-keying
information.

After export, the file can be
uploaded straight into the Assure
system, ensuring compliance is
completed on time and with minimal
effort.

“We know that compliance can
often create an extra administrative
burden for installers, and it's easy for

enhanced
components

jdukltd.co.uk 01924 472 924

JDUK Door Systems, one of the
UK’s most trusted suppliers of high-
quality sectional and side hinge
garage doors, and roller garage door
components, proudly announces the
launch of several key innovations to
its roller door component range -
designed to give garage door
installers even more of a competitive
edge. With over 20 vyears of
experience sourcing the best garage
door products, JDUK continues to
set industry standards for design,
durability, innovation, and
performance.

In line with JDUK’s ethos of
continuous evolution, the company
has introduced a new 250mm end
plate, enhancing flexibility even
further for fabricators. This new end
plate enables seamless switching of
guide sizes via their unique peg
adaptor system, ideal for fitting a
77mm classic roller door in garage
openings with limited headroom.

JDUK supplies all end plates with
guide rollers included, pre-drilled
holes, and fixings provided as
standard, dramatically reducing
fabrication and installation time while
boosting installer efficiency.

paperwork to pile up”, said Elton
Boocock, Managing Director of
Business Pilot. “Our aim with the
Assure export template is to create
a simple, reliable process that uses
information already held in Business
Pilot.

“This means installers can focus
on delivering great service to their
customers, while having peace of
mind that certification is being
handled correctly.”

By embedding Assure certification
into the CRM, installers only need to
enter information once to see it
carried through automatically to
certification. This reduces the chance
of mistakes, speeds up submission,
and ensures homeowners receive
the right documents without delay.

The result is greater efficiency,
smoother compliance management
and fewer costs linked to manual
data handling.

Installers who want to explore the
Assure export feature in more detail
can do so at Business Pilot's
upcoming Open Training Days.

Further strengthening its roller
door component offering, JDUK has
launched a 1.5mm octagonal steel
tube, offering greater rigidity and

strength for larger door sizes
compared to standard 1.2mm
options. This robust solution delivers
improved performance and peace of
mind, especially when specifying
doors for wider or taller openings.
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qgualicoat
expands on its
specifications

By Chris Mansfield QUALICOAT
Chair

The 25th edition of the
Qualitcoat Specifications, approved
in November 2024 and effective
from January 1, 2025, introduces
refined Qualitcoat criteria for
decoration of coated aluminium
used in architectural applications.

This new appendix expands the
specification to specifically address
decorative finishes, including
technologies like sublimation and
powder-on-powder. Furthermore, it
sets out rigorous requirements for
gloss levels, measured at a 60° angle,
coating thickness, with a minimum of
80% of the specified B0 pm across
multiple points, resistance to humid
atmospheres containing  sulphur
dioxide, and other environmental
durability tests.

Additionally, the 2025
Specification includes clear
procedures for licensing and quality
control. Only Qualitcoat-approved
plants and materials may be used,
new technologies are constantly
reviewed prior to approval, based on
detailed testing by accredited
laboratories. The Specification also
outlines the use of "selftested
decoration" lists, where suppliers
must test each new Class 1
decorative finish in  their own
laboratories and maintain accessible
records for Qualitcoat’s independent
inspectors to verify during license
renewals. Overall, the 2025 update
strengthens consistency, traceability,
and performance of decorative
coatings used on architectural
aluminium projects.

aluk shortlisted

The AluK team are celebrating
yet another Awards success, having
just been shortlisted as the
Manufacturer of the Year (over
£25m) in this year’s Made in Wales
Awards.

Russell Yates, AluK's MD, is
understandably delighted: “We've
made significant investments in
Chepstow this year and our team
have delivered some really successful
new initiatives on everything from
quality management to testing and
training. We've had an
overwhelmingly positive response
from all the customers who have
visited us here and this is a fantastic

The
reflects Qualitcoat’s wider focus on
sustainability and accountability in

2025 Specification also

architectural finishes. With the
growing use of recycled aluminium
and decorative surface treatments,
the new rules ensure that
performance is not compromised by
material choice or design trends. By
requiring tests such as sulphur
dioxide exposure and accelerated
weathering, the specification
guarantees that coatings can endure
aggressive urban or coastal
environments  while  maintaining
appearance and structural integrity.
This is particularly important for
projects where aesthetics and
durability are equally critical, such as
facades, curtain walling, and
decorative elements.

Another notable element is the
tightened inspection and compliance
regime. Independent inspectors will
continue to conduct unannounced
visits, but now with expanded powers
to cross-check laboratory data
against on-site production and
supplier records. This transparency
helps prevent sub-standard finishes
from entering the supply chain and
reassures architects, specifiers, and
clients that certified products truly
meet the highest benchmarks.

endorsement of the progress we've
made. Every member of the team
here should rightly feel a sense of
pride and achievement.”

One member of the AluK team who
should feel particularly proud is
Marketing Apprentice Elin Davies,
who has also been shortlisted for the
Made in Wales Apprentice of the
Year Award.

Elin and the rest of the AluK team
will find out who takes home the
coveted trophies at a glamorous
black-tie event to be held in Cardiff on
23 October.
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new
sublimation
aluminium

panel doors

0121 552 9777
info@hispecwindows.co.uk

As we navigate 2025, industry
trends point towards minimalist
designs with slim profiles, enhanced
energy efficiency, and smart
integrations that blend seamlessly
with modern architecture.
Homeowners and commercial clients
alike demand doors that maximize
natural light through expansive glass
panels while minimizing
environmental impact via recyclable
materials and superior insulation.

Leading this charge is High Spec, a
British stalwart with over 30 years in
manufacturing premium aluminium
panel doors. Their latest offerings
embody these trends, featuring a
sublimation process that they state
‘applies a timber-like finish over
powder-coated profiles, delivering the
warmth of wood without the
maintenance woes.” This hyper-
realistic aesthetic, available in over
1,000 RAL and BS colours including
marine-grade options for coastal
resilience, allows trade professionals
to offer bespoke solutions that rival
traditional timber doors in appeal but

surpass them in durability. Production
Manager; David Cartwright comments:
“By moving away from foils, we've
created a truely beautiful door that
needs to be seen to be believed. The
timber effect we've created through
the  sublimation process has
impressed everyone that has seen it.
Together with our in house cnc
machine we can manufacture the best
Aluminium Panel Doors on the market
with designs that are only limited by
the customers imagination.”

Door frames can be supplied with
either mechanically jointed corners,
enhancing the traditional timber-look
aesthetic or with seamless welds for
invisible joints and sleek visuals. Their
tiered range of Aluminium panel doors
caters to diverse project needs:

Standard- a cost-effective and
reliable aluminium panel door.

Premium - offering sublimation
finishes with customised groove and
glass options.

High Security - features FUHR 859
multi-hook locks and optional Yale
Conexis smart systems.

All models are designed to achieve
strong thermal performance, meeting
stringent U-value requirements and
supporting the industry’s transition to

more energy-efficient building
practices.
For installers, architects, and

builders, partnering with High Spec
means fast lead times from two
weeks, nationwide delivery, and trade-
exclusive perks like custom panel
designs giving customers the option to
have a truely unique door using their in
house cnc machine. David concludes:
“In a market prioritising sustainability

and tech-sawy features, High Spec
isn't just keeping pace—we're setting it.
As the trade adapts to bolder, smarter

entrances, were here to prove that
British manufacturing reflects quality
and forward-thinking design.”

specialist

pr agency
launches to
champion the
future of
construction

hello@naropr.co.uk

A new specialist PR agency for the
construction industry, NARO PR has
launched. Created to give the sector
a dedicated voice at a time of rapid
change, the team boasts decades of
combined experience and a proven
track record helping construction
brands secure impactful coverage in
trade and national titles.

With sustainability, innovation and
skills shortages dominating the
agenda, construction businesses face
growing pressure to communicate
clearly and consistently, and NARO PR

south west vision - october 2025

has been established to meet that
need.

With a focus on straightforward,
honest and strategic communications,
the agency helps construction,
facilities management and professional
services raise profiles, shape
conversations and grow with purpose.
Sister brand, Orange PR & Marketing,
is well established in the food and drink
sectors, lifestyle sectors and the
construction industry. The team has
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experienced a strong and ongoing
demand from clients in this particular
sector

Founded by Megan Dorian, NARO
PR will answer the calls for strategic
support for seasoned PR professionals
working in the built environment.
Account Director, Lucy McKechnie
comments: “NARO PR is born from a
proven track record of delivering
results for construction and B2B
brands - and is set to become a vital

partner for companies looking to
strengthen reputations and drive
commercial success.”

Backed by decades of combined
experience and deep-rooted industry
knowledge, the team is dedicated to
putting construction brands firmly in
the spotlight. The team is already
successfully working with industry-
leading names and the client’s
campaigns have generated national
exposure in titles such as the BBC,
Construction  Enquirer,  alongside
Grand Designs and The Times -
demonstrating the breadth and impact
of the brand’s expertise.

NARO PR delivers specialist
communications for the construction
sector, including PR and media
relations to secure coverage and raise
profiles, award submissions to
showcase achievements, and strategic
communications to define clear brand
positioning. The agency also runs
targeted LinkedIn campaigns to build
authority and engage decision-makers,
develops authoritative white papers
that generate leads and trust, and
creates tailored franchise PR
strategies to grow reputation and
visibility.


mailto:info@hispecwindows.co.uk
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pr vs digital pr vs seo
untangling the overlap

vastpr.co.uk

There’s often a blurring of the lines between traditional PR, digital PR, and
SEO (site engine optimisation). So here’s a quick guide to help you understand
the differences (and similarities) and how they might benefit your business.

Traditional PR

Always considered a bit of a ‘dark art’, public relations does exactly what it says
on the tin - builds relations with those who talk directly to your ‘public’ (or target
audience).

The work involves media pitching (selling a story idea to a magazine), writing
and placing articles in different publications - the very words you are reading here
are the result of a relationship between the Vision editorial team and VAST PR,
with the understanding that we create interesting and relevant content that will
be of interest to the Vision readership.

A proactive PR campaign will seek out existing opportunities and create
bespoke opportunities for your company to appear in a range of different media.
This is not to get confused with social media. You ‘own’ your social media channels
and control what goes onto them and when. With third party media outlets, you
create what we call ‘earned’ media - you don’'t necessarily pay for it, but the
publication controls when and how (and if) it gets published.

Digital PR

Most publications today have an online version - even if they still appear in print.
It is tempting to lump digital PR into an online version of traditional PR, but it is
slightly more complex than that. Online PR can be strategically executed to
supercharge your online presence and drive traffic to your business from a much
wider catchment area.

The clever use of important keywords within your digital articles will help drive
your company website up the internet search rankings. Making sure you weave in
search friendly terms related to a publication’s audience, relating to trending
issues that are currently being input into search engines, will massively increase
the chances of your story rising up through the ranks.

This is the play off between the personal touch of traditional PR, and the
algorithmic touch of search engines. A good PR strategist will find a balance
between the two.

SEO - Search Engine Optimisation

There is a blurring of the edges between SEO and digital PR, as both are
essential for building backlinks - crucial for website authority and improving your
position on search engine pages (the aim is always to be on page onel!).

Pure SEO is an art form on its own, consisting of technical jargon that involves
meta titles, H1,/2/3 headings, backlinks and XIVIL sitemaps. As a wordsmith and
PR purist, my challenge is always to find a turn of phrase that satisfies my own
high standards, and that falls in line with the trending keywords that will ultimately
drive traffic to the page | am writing.

Over the years | have written for some shockingly poor websites which exist
purely to build backlinks. Professionally, it pains me to write an article which will
not even be read. This is the difference between digital PR and SEO. Digital PR is
there to be read, to inform, to educate. The writing is considered and relevant,

taking the reader on a journey of discovery towards
a favourable impression of the subject matter
relating to your company. It still fulfils the
rules required to build digital authority,
without compromising on the editorial
X quality.

0\ Of course today, SEO is further
enhanced by the need to write for
Al. And the challenge for digital
-4 marketeers today is to ensure
content is featured in Al prompts.
There is a whole new school of tactics
evolving which seems to change as
soon as | have understood it. There are
better (younger) people than | that | can
call on to help me with this - the VAST
focus is always to ensure high levels of quality
are maintained within the content -
quality that reflects brand
position and tone of voice to
help companies stand out

from the competition.

VASTPR

SPREADING YOUR WORD

Kate Ashley-Norman
Director

extends
smart locking
range with ak
safe secure

smart lock
box

kenricks.co.uk

Kenricks has expanded its
smart locking range with the
launch of the new AK Safe
Secure Smart Lock Box. The
new smart box offers a robust
and intelligent solution
designed to keep keys and
access cards safe, secure and
always within control.

The new lock box combines
Kenricks’ renowned strength
and reliability with cutting-edge
smart technology, making it an
ideal choice for locksmiths,
property managers, rental
operators and commercial
businesses that need to manage
access securely and efficiently.

Andy Meakin, Sales and
Marketing Manager at Kenricks,
said: “The AK Safe Secure Smart
Lock Box provides a simple and
secure way to manage shared
access. \Whether youre a
locksmith supplying customers, a
facilities manager overseeing
multiple  buildings, or a
commercial operator needing
secure key storage, this product

delivers unmatched convenience
and peace of mind.”

The AK Safe Secure Smart
Lock Box has been designed to
offer  significantly  greater
storage than standard lock
boxes, holding at least six keys,
two cards and one car key. It can
be managed and monitored
remotely through the AK Touch
Secure™ smartphone app, which
provides real-time notifications
and integrates seamlessly with
Google Home and Alexa for easy,
hands-free control.

Designed to withstand the
toughest conditions, the lock box
features a zinc die-cast body that
is weatherproof to IP55, while
the advanced digital keypad has
been rigorously tested to resist
up to 150 Ibs of force and 250
Ibs of pulling pressure. Available
in  both wal-mounted and
portable versions, it provides the
flexibility needed across
residential, commercial and
industrial settings.

Installation is straightforward,
making the lock box a strong
retrofit option as well as a
valuable upsell opportunity for
locksmiths and trade
professionals. It joins the
acclaimed Kenrick AK Touch
Secure™ smart locking system,
which has already earned praise
for its ability to be fitted quickly
without major hardware
maodifications.

Like the AK Touch Secure™,
the AK Safe Secure Smart Lock
Box reflects Kenricks’ intelligent
application of smart
technologies. With its
combination of innovative design
and uncompromising durability, it
delivers everything expected
from a company with Kenricks’
extraordinary  history  and
exceptional track record.
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new lift & slide
hardware system
from vbh

01634 263263 sales@vbhgb.com

Hardware supplier VBH has introduced an
exciting new hardware system to suit Sheerline
Prestige aluminium lift and slide patio doors.

greenteQ ClearLIFT Slim has been developed with
Italian hardware expert AGB and is described by VBH
as ‘the ideal hardware for slimline lift and slide patio
doors.

It accommodates sliding sashes weighing up to
250kg as standard, with the option to increase
capacity to 400kg with the addition of just one item.

ClearLIFT Slim allows the creation of sliding panels
measuring up to 3.6m wide and 2.75m high,
designed to flood any room with natural light.

Security is provided by two sturdy hook bolts, with
the option to add additional hooks in the middle and
at the top of the door if required

The hooks retract into the sash when the door is
open, and the striker plates are flush to the frame.
This provides a neat finish to the door and eliminates
the risk of items snagging on any projections into the
opening.

Further optional extras include a ventilation
position, the Auto-Brake Closing Damper that gently
slows the sliding sash down as it approaches the
frame and the Opening Damper that provides a
controlled opening of the door. Optional Assisted
Operation Kits make both the lifting and dropping
operations even easier for the user.

Marketing Manager, Gary Gleeson, says “We're
very excited about the development of ClearLIFT Slim.
It's easy to use and is built to last, as demonstrated
by successful testing to 25,000 opening cycles and
a top grade 5 under BS EN1670 for corrosion
protection.

“In fact, many components are protected by AGB'’s
excellent Activeage surface protection treatment,
which has achieved 2000 hours in a neutral salt

spray test.” The first major ClearLIFT Slim installation
has been carried out by BSW Window Solutions of
Peterborough, who installed 96 sets in a new
‘landmark’ apartment development in west London.

Gary concludes, “A Sheerline Prestige door is a
high quality product that deserves the best
hardware. ClearLIFT Slim is the ideal choice, as it
provides effortless operation and a host of optional
features. Style, performance and operation are
perfectly matched.”

The

accuracy of

AdminBase

adminbase
campaign
achieves 98.2%
delivery rates

abinitiosoftware.co.uk

The AdminBase Campaigns
feature within the AdminBase CRM
system from Ab Initio has been
designed specifically to help its
window company customers
maximise highly targeted, low cost
email marketing campaigns without
the need to import and export data
from a third party software. With
delivery rates at 98.2 per cent, and
open rates averaging at nearly 24
per cent, AdminBase users are
experiencing much higher returns
from a much lower cost.

Campaigns is due to it being part of a
fully integrated management system
designed  specifically  for  the
fenestration industry, rather than a
third party platform. It can handle bulk
emails without the need to import or
export any data - an action that can
lead to loss of data detail, and eliminate
mistakes made during that process.
Data can be segmented down, and the
results are readily available across all
departments, eliminating the need for
any time-heavy and costly manual
interventions.

“Emails remain a powerful source of
marketing, particularly to existing
customers who will already recognise
your company name and are more
likely ~ to  respond positively,”
commented Ab Initio’'s managing
director Rhonda Ridge. “Whether it is
upselling a residential door to an
existing window client, or offering a
voucher for a recommendation, you
can create a promotion and email
sequence crafted for a specific niche
for maximum effect”.

While there are many third party
software platforms available, delivery
and open rates can be temperamental.
A good open rate is generally
considered to be anything above 17
percent - though many prove to be
significantly less than this.

“Our customers have a wealth of
potential new business already sitting

LTI Y

in their databases. \We can help them
extract that potential quickly and cost
effectively in such a simple way,” said
Rhonda. “As the economy bites
systems such as AdminBase come
into their own, working on behalf of
window companies to ensure the are
maximising efficiencies in every area of
their businesses.”

jade formalises

relationship with cab

jade-eng.co.uk

As part of its commitment to promoting
engineering excellence and innovative thinking in
the manufacture of aluminium doors and windows,
Jade has officially become a member of the Council
for Aluminium in Building.

Over the past 18 months Jade has been investing
significantly in professionalising its services to
guarantee a robust and secure foundation in
fabricating aluminium products. The company holds
a wealth of engineering knowledge and expertise to
help window companies achieve manufacturing
efficiencies and overcome challenges, helping to drive
quality in the marketplace.

south west vision - october 2025

“While we have always been collaborative with the
CAB over the years, it was definitely time to put that
relationship on a more formal footing,” said Jade’s
Adam Jones. “We're looking forward to many
conversations around milling, sawing and punching in
the coming months and years.”
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CAB chief executive Nigel Headford added: “Jade
has been a strategic manufacturing partner for
many of our members, and we welcome their
engineering insight to the future of aluminium in
window fabrication”.


https://www.abinitiosoftware.co.uk
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interpon’s
2026 color
of the year

Creating colors that go beyond
the aesthetic and create a mood is
the inspiration behind AkzoNobel’s
2026 Color of the Year, comprising
not one but three hero shades of
Interpon powder coatings to
imagine working and living spaces
that allow us to stop, reflect, and
rediscover our natural rhythm.

The trilogy of indigo blues each
leads its own distinct and
complementary palette to transform
exteriors, interiors, lighting, furniture,
and furnishings across a wide range
of sectors with their own unique
sense of calm.

Noir 2000 Sable Dark Blue
anchors Serenity, a palette filled with
wintery, earthy tones that create

contemplative and  restorative
spaces. This palette  works
particularly well in offices or

healthcare settings where people
require respite from visual noise and
stress.

Airy blue Brisbane Sable leads
Fluidity, an earthy and warm palette
for connected spaces. These natural

comp door
announces
sleekskin

compdoor.co.uk

Comp Door, a leading UK
composite door manufacturer, has
announced the launch of SleekSkin,
which the company describes as the
industry’s first ‘smooth look’
composite door finish. According to
Comp Door, this new finish is
already transforming installer
portfolios across the UK.

Designed, says the company, to

meet the growing homeowner
demand for modern, timber-
alternative aesthetics, SleekSkin

offers a refined, fine-grain surface
and super-silky touch.

“SleekSkin is a true category-first,”
says Richard Diliberto, Sales Director
at Comp Door. “We're constantly
investing in innovation to give our
installers the edge, and this new
finish elevates our range to another
level. It's already helping our
customers attract new business and
exceed expectations.”

What Comp Door Highlights as
Key Benefits of SleekSkin
. Ultra-smooth finish with a hand-

south west vision - october 2025

brick and terracotta shades come
together to cultivate harmonious
spaces - designed to bring comfort
to residential and hospitality settings.

Liberty is led by Baku Fine Texture.
This palette combines a series of
energetic shades to deliver a youthful,
liberating atmosphere that is ideal for
education or workplace
environments where the imagination
needs to be stimulated, and ideas
nurtured..

Bob Dirks, Global Segment
Manager Architectural AkzoNobel
Powder Coatings, says: “Color is so
much more than an aesthetic, it is an
essential tool to cultivate the energy
of a space. Whether people need to
be invigorated and energized, or
relaxed and reflective, color palettes
are influential in how we feel in any
environment.

painted appearance and subtle
grain for a premium, timber-like
feel

o 17  contemporary  colour
options designed to appeal to
modern tastes

o Available across multiple Comp
Door styles including Whitmore,
Aston, Middleton, and more

o Promoted as combining curb
appeal with durability

Comp Door states that installers

can now offer a front door solution

that blends visual luxury with the

security, durability, and thermal

performance the company is known

forl
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new stabilizer
angle bracket

01706 863600 crlaurence.co.uk

CRL has introduced a new
Stabilizer Angle Bracket to its
popular Bellagio collection, designed
to make the installation of
frameless shower enclosures even
more secure and straightforward.

The Stabilizer Angle Bracket is
specifically engineered to support
hinged from fixed side panels with
widths of 220 to 380mm, and is
suitable for use with 8 to 10mm
toughened glass. Available in both
left- and right-handed versions, the
bracket also features wall angle
adjustment, enabling installers to

demand
increases
by 60%

thermosealgroup.com

Thermoseal Group manufactured
60% more Thermoflex in July
compared to June, reflecting a
growing demand for the company’s
UK-manufactured warm-edge
solutions, in both domestic and
international installations.

It comes as the industry is under
pressure to deliver IGUs that meet
stricter energy efficiency standards,
driving demand for warm-edge
technologies that enhance thermal
performance and meet sustainability
targets.

July’s production milestone follows
a period of significant investment in
machinery by Thermoseal Group, as
well as increased production runs to
produce a wider range of spacer bar
thicknesses  to meet both
international and domestic market
demands.

“Increasing production capacity for
Thermoflex allows us to be
responsible to the needs of our
customers at home and abroad”, said
Mark Hickox, Sales Director at

achieve a precise fit even when
working with uneven walls.

Manufactured from durable brass,
the bracket comes in all 11 Bellagio
finishes - Polished Chrome, Brushed
Nickel, Matte Black, Polished Gun
Metal, Brushed Gun Metal, Polished
Brass, Satin Brass, Matte White,
Brushed Bronze, Matte Brushed
Copper and Polished Rose Gold -
ensuring a seamless match across
the full Bellagio range.

With a comprehensive choice of
complementary accessories including
support bars, handles, knobs and now
the stabilizer angle bracket, Bellagio
offers everything required for the
creation of stylish and durable
frameless shower enclosures.

The addition of the Stabilizer Angle
Bracket strengthens the Bellagio
portfolio, giving installers and
specifiers greater flexibility while
maintaining the premium aesthetic
the range is known for.

Thermoseal Group. “We've invested
heavily in our UK manufacturing,
technical expertise, and testing
facilities to deliver consistently high-
quality products which are supported
by our excellent customer service.”

Thermoflex, internationally
recognised and certified by IFT
Rosenheim as the best performing
flexible silicone spacer bar in the
world and approved by the British
Fenestration Rating Council (BFRC),
is manufactured at Thermoseal's
state-of-the-art manufacturing facility
in Wigan.

Also present at the plant is a fully
equipped EN1279 lab, which
integrates in-house testing with
rigorous product development and
quality assurance, ensuring that
every product manufactured by the
component supplier is fit for purpose
and exceeds relevant standards.

“‘Demand for warm-edge spacer
bars is rising on a global scale, and
thanks to our recent investments, we
are in a strong position to supply both
the UK and International markets,”
added Mark Hickox.


http://www.compdoor.co.uk
http://www.thermosealgroup.com
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edge building
products
marks 15
years with
special trade
offers

edgebp.co.uk

Edge Building Products, a leading
supplier of PVC building products to
the trade, is proud to celebrate its
15th anniversary this month. Since
rebranding to Edge in 2010, the
company has grown into a trusted
one-stop shop for the trade across
the South East, providing quality
products, reliable service, and next-
day delivery.

To mark the occasion, Edge is
offering up to 15% off top products
throughout October, giving
customers the chance to save on
some of the company’s most popular
building essentials.

Edge’s product portfolio includes
fascias, soffits, cladding, guttering,
decking, windows, doors, and
rooflights, alongside interior panelling,
sealants and adhesives, cleaners,
tools, fixings, flashings, and many
other stocked or bespoke items. This

breadth  of choice  ensures
contractors and installers can
source everything they need from a
single supplier.

With trade counters in Chichester,
Horsham, and Croydon, and a delivery
network that spans the wider South
East, Edge offers convenience and
efficiency. Orders placed before 3pm
are available for next-day delivery
direct to site, supported by strong
stockholding for same day collection
to help keep projects on track.

Customer service has always been
central to Edge’'s success. The
company combines product expertise
and competitive  pricing  with
thoughtful extras such as free hot
drinks at trade counters and
complimentary chocolate with every
delivery - small touches that
customers have come to appreciate.

Managing Director, Kieran
Napthine, said: "Reaching 15 years is
a fantastic milestone for us, and it's
all thanks to our loyal customers and
hardworking team. We’'re proud to
have become a trusted partner for
the trade in the South East, and we're
excited about the future. Our focus
will always be on making life easier for
our customers - with quality
products, next-day delivery, and the
friendly service that Edge is known
for"

As Edge Building Products
celebrates this milestone
anniversary, the company remains
committed to supporting the trade
with dependable products, expert
advice, and service that goes the
extra mile.

financing
investment as
construction
confidence
grows

by lan Latimer, MD, Emmegi (UK)

The latest figures from the
Institute of Chartered Accountants
(ICEAW]) Business Confidence Index
confirm what most of us already
know. General business confidence is
pretty low. The Index fell to -4.2 in the
second quarter of 2025 compared
to -3 in the first, largely because of
ongoing concern about the tax
burden, global uncertainty and
persistently low consumer demand.

However, if you dig a little bit
deeper into those figures, there are
some positives to be found for this
industry. Annual domestic sales
growth did fall to 3% in Q2 from 3.4
in @1, but it is only marginally below
the historical norm of 3.1%.

And business sentiment in the
construction sector might have
dropped marginally to +4.7 in G2, but
that is still substantially above the
historical norm of +38. In
comparison with other sectors,
construction is second only to IT and
communications  in  terms  of
confidence - boosted, of course, by
the government’s commitments on
housing and new infrastructure
projects, which are expected to drive
up demand and sales over the next
twelve months.

In the light of that, we're seeing a
steady flow of new machine enquiries
into Emmegi (UK] from businesses
who want to ensure they are in the
best possible shape to take
advantage of that demand - either
because they need to replace ageing

machines or just want to increase
their capacity. Understandably, many
are thinking long and hard before
investing in cap ex and, alongside
those enquiries, were seeing
renewed interest in our financing
offer as a way of preserving cash.

We work with a finance partner
who is massively experienced in
machine financing and who, in turn,
has access to a wide range of
funders who see the value and
security of the asset. He says that
the predicted growth in construction
is actually making it easier to obtain
finance at the moment and there is
plenty of flexibility in terms of
structuring deals.

As always, the key for any
fabricator is payback and if there is
any uncertainty in the short term,
then our partner can offer flexible
deposit amounts, VAT deferrals and
front loaded payments and provide
weekly, daily and even hourly cost
analyses to show how payback could
be generated.

And of course, we have the
ongoing incentive of the 100% capital
allowance which allows the full cost to
be set against taxable profits - and
funding facilities available even on
machines costing as little as £10K.

There is no discernible trend in
terms of the types of machines being
financed. It is all about value and
payback and identifying where
investment will deliver the biggest
benefits.

The key strength of Emmegi (UK)
is the depth and breadth of our range.
We have a vast choice of saws,
machining centres, routers and
ancillaries under the Emmegi brand,
and as part of the Voilap group, we
also have access to machines from
other group companies including
Tekna and Keraglass. Our team can
help fabricators choose the exact
model to suit their requirements and
their budget - and support with
finding finance if needed.

glazing summit
sponsor

glazingsummit.co.uk

Stellar Aluminium has announced it will be a
premium sponsor of this year’s Glazing Summit,
which takes place on 9 October 2025 at the
Coventry Building Society Arena in Coventry.

Gerald Allen, Head of Marketing at Epwin Window
Systems, said: “We are pleased to be a sponsor of
the Glazing Summit this year. The day is a key event

south west vision - october 2025

for fenestration professionals because it maps out
the future of the industry. \We are proud to be leading
the conversations that matter”
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The Glazing Summit brings together over 300
business owners, directors and senior managers to
address the critical trends and challenges facing the
industry today.

Topics due to be covered this year include glazing’s
role in the overheating crisis, the rise of the super
regulator, Al's role in the future of glazing and mental
health in the industry. The day closes with an evening
drinks reception and further opportunities for
attendees to network with industry peers.

As a multi-award-winning aluminium window and
door system, Stellar Aluminium has redefined

expectations with its impressive slimline design

features, quick and simple installation and high-
demand colour range available on a five-day lead time,
comparable to many PVC-U systems.
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